
Growing Local Economies  
through Agriculture

FISCAL YEAR 2016 LEGISLATIVE PROPOSAL

Sustain support for regional Buy Local efforts in Massachusetts by retaining the following 
language and funding from the FY2015 budget to the FY2016 budget:

2511-0100
“. . .  provided further, that not less than $300,000 shall be expended to enhance the buy local effort in 
western, central, northeastern and southeastern Massachusetts.”

MEMBERS OF THE MASSACHUSETTS COALITION FOR LOCAL FOOD AND FARMS  
A STATEWIDE NETWORK OF BUY LOCAL CAMPAIGNS:

» Berkshire Grown
» Central Mass Grown
» Island Grown Initiative 
» Southeastern MA Agricultural Partnership (SEMAP)
» Sustainable Nantucket

» Cape Cod Buy Fresh and Buy Local 
» CISA (Community Involved in Sustaining Agriculture) 
» Northeast Harvest Buy Local Program
» Sustainable Business Network of Greater Boston 



1GROWING THE LOCAL FOOD ECONOMY

The Massachusetts Coalition for Local Food and Farms is an alliance of regionally-based 
nonprofit organizations that together serve all communities in the Commonwealth.  We 
endeavor to grow our local economy, promote local agriculture, and increase the amount of 
local food eaten by Massachusetts residents.

Our statewide network provides critical support to Massachusetts farmers, strengthening the 
local economy, preserving active working lands, and making fresh, local food more available to 
all members of our communities. Over the past eight years,  the impact of our organizations has 
grown as has the number of Buy Local organizations, from four to nine. 

BACKGROUND: 
» Massachusetts has over 7,755 farms, stewarding nearly 524,000 acres and generating sales over $492 million.

»  In our urbanized state, increasing purchases of local food by the public is the most effective way to sustain 
farm businesses and preserve working farmland.

»  Massachusetts’ Buy Local programs have made major progress over the past decade in encouraging 
consumer purchasing behavior that supports local agriculture: Massachusetts ranks #3 in the nation for per 
farm sales of agricultural products directly to consumers. 

»  Increasing direct farm sales strengthens the local economy.  According to CISA’s local impact calculator, if 
every household in the Commonwealth shifted just $5 a month towards local food, $71.5 million more local 
income would be generated per year and 1,286 local jobs would be created in the state.

»  Strengthening local farms through Buy Local campaigns reduces sprawl, preserves open space and working 
landscapes, keeps public service spending and community taxes low and reduces transportation costs and 
petroleum use, minimizing environmental damage while improving food safety and security. 

»  While the number of farms has grown by 1,680 since 2002, the average size of farms has dropped by 17 acres 
to 68 acres and 66% of Massachusetts farms experienced net income loss in 2012.

»  Buy Local campaigns are actively engaged in bringing local foods to schools across the state, thus helping to 
improve nutrition for schoolchildren and create a new generation of local farm supporters. 

»  Buy Local campaigns are bringing Massachusetts national recognition for leadership in the local foods 
movement and are helping local farms tap into a national trend of interest in local foods. 

»  Sustained support is vital. Buy Local campaigns require ongoing support to sustain and increase these 
changes and maintain public visibility in a crowded marketplace.
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IMPACT OF BUY LOCAL CAMPAIGNS 

BERKSHIRE GROWN | BERKSHIRE COUNTY
» Our region has 525 farms stewarding over 61,656 acres of land.
» The market value of ag products sold is $22.5 million.
» The value of direct sales to consumers is $1.4 million.
»  Over 140 farms and 98 restaurants/food buyers participate in the  

Berkshire Grown Farm to Table Business to Business Network. 
» 270 members are listed on the Berkshire Grown website, plus 17 local farmers’ markets. 

BERKSHIRE GROWN SUPPORTS and PROMOTES LOCAL AGRICULTURE AS A VITAL PART OF THE BERKSHIRE  
COMMUNITY, ECONOMY AND LANDSCAPE.

»  Hosted six Berkshire Grown Winter Farmers’ Markets (in Great Barrington and Williamstown)  
generating over $160,000 for vendors.

»  Through Share the Bounty, a project created to support local farms and help feed those in need,  
we bought over 25 shares in 18 CSA farms to support local farmers, and gave the food to pantries,  
food kitchens, and WIC participants.

» Collaborated on the Berkshire Farmland Initiative to sustain farmland.

CISA | HAMPDEN, HAMPSHIRE, and FRANKLIN COUNTIES
»  Our region has 2,161 farms stewarding over 182,428 acres of land.  

(Tthese figures are an increase of both farms and land stewarded between 2007 and 2012.)
»  The market value of agricultural products sold is $128 million.
»  The value of direct sales to consumers = $10.4 million (up from $4.5 million in 2002). 
»  This year 405 businesses have joined our Be A Local Hero, Buy Locally Grown® campaign,  

including 256 growers, 69 restaurants, 39 retailers, 20 institutions, 17 specialty food producers,  
and 4 landscapers/garden centers.

»  78% of Franklin and Hampshire County residents and 51% of Hampden County residents recognize the  
Local Hero logo and are twice as likely to shop at their local farm stand or farmers’ market or to  
choose local at the grocery store. 

»  70% of farms participating in the campaign reported increase in income; 97% of farmers reported  
participation in the campaign had a positive impact on their farm business.

CISA’S MISSION IS TO STRENGTHEN FARMS AND ENGAGE THE COMMUNITY TO BUILD  
THE LOCAL FOOD ECONOMY. 

»  Kept farmers and community members connected through our website with over 30,000 page views a month, 
though our Facebook page with over 3,000 likes and via Twitter with over 300 followers.

»  Reached 5,212 members of the community with monthly information about what is in season, where to find local 
products, upcoming agricultural events, and other news.

»  Continues to create and print 62,000 copies of our Farm Products Guide as well as provide a searchable online 
version to help consumers find local farm products.

»  Communicates at least monthly with Local Hero businesses with tips on promoting local, opportunities, and work-
shop listings. In 2014, we offered 72 workshops and direct one-on-one support reaching over 400 participants.

»  CISA has set a goal of doubling the amount of local food in our diets by 2035.
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IMPACT OF BUY LOCAL CAMPAIGNS continued 

NORTHEAST HARVEST BUY LOCAL PROGRAM  |  
ESSEX and MIDDLESEX COUNTIES
»  Our region has 1,261 farms stewarding over 50,627 acres of land. Farms average 40 acres.  

The number of farms has increased by 30 farms since the last agricultural census in 2007.   
However, of those farms, the average size of farms has decreased by 10 acres.

»  The market value of ag products sold is $102 million.
»  The value of direct sales to consumers is $13.9 million (up from $1.2 million in 2002). Average farm market value  

per farm ($75,898)
NORTHEAST HARVEST WORKS TO HELP SUSTAIN THE FARMERS AND AGRICULTURAL PRODUCERS  
OF ESSEX AND MIDDLESEX COUNTIES IN MASSACHUSETTS.

»  Continued to support our website northeastharvest.com which assists the consumers in locating local produce in 
Essex and Middlesex Counties. The number of farms listed on our website – just under 400 – continues to grow.

»  Hosted Annual Agricultural Conference to educate the farmer and the consumer. PACE credits were also awarded.
»  Hosted Student Ag Day, where over 200 youths had the opportunity to participate in eight hands-on activities, 

supervised by leaders from agricultural industry professionals. A farm-to-table lunch was also served to each child.
»  Hosted two school field trips to area farms.
»  Distributed E-Newsletters to promote farms, farmers’ markets, and farm stands. The newsletters also highlight  

individual farms and events in the area.
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IMPACT OF BUY LOCAL CAMPAIGNS continued 

SEMAP | BARNSTABLE,  BRISTOL, NORFOLK,  
and PLYMOUTH COUNTIES
»  Our region has 2,120 farms stewarding over 113,025 acres of land.

»  The market value of ag products sold is $177 million.

»  The value of direct sales to consumers is $10 million (up from $3.5 million in 1997).

SEMAP IS DEDICATED TO PRESERVING AND EXPANDING ACCESS TO LOCAL FOOD AND SUSTAINABLE FARMING 
IN SOUTHEASTERN MASSACHUSETTS THROUGH RESEARCH AND EDUCATION.

SEMAP serves Southeastern Massachusetts and partners with Cape Cod Buy Fresh & Buy Local to help our agricultural 
producers improve profitability on their operations. Our Online-Farm Guide provides a one-stop “shop” (website) 
for consumers seeking locally produced foods, and hardcopies of the Local Food Guide. We perform  outreach at 
community events, including Connecting for Change, Working Waterfront Festival, and tabling at farmers’ markets. 
Across our large geographic region, we bring greater awareness to the public of the value of our region’s agriculture. 
Our monthly Vine e-newsletter reaches more than 5,000 individuals, we mail hard copies of our SEMAP Quarterly 
Newsletter, and our SEMAP Spotlight Series highlights the diversity of our agricultural community.

»  Our 8th Annual Ag & Food Conference, held on March 1st at Bristol County Agricultural High School, was a resounding 
success, bringing together over 20 vendors and exhibitors, 26 workshops ranging from seed preservation to food 
safety regs to food policy to fermentation, and over 200 attendees. 

»  A full summer’s worth of our popular Twilight Farmer Education Series, offering monthly workshops from May 
through October. 

»  Informal Farmer Potlucks have helped us bring together members of the agricultural community in an informal and 
relaxed way and also provide educational opportunities (with guest speakers from Massachusetts Farm Bureau and 
the Carrot Project).
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SINCE THE ORIGINAL FUNDING, THE  
BUY LOCAL PARTNERSHIP HAS GROWN

CENTRAL MASS GROWN (CMG) | WORCESTER COUNTY
»  Our region has 1,560 farms stewarding over 105,000 acres of land.

»  The market value of ag products sold is $57.5 million. 

»  The value of direct sales to consumers is $10.5 million. (Worcester County is 6th of all US counties)

»  95 Central Mass schools use locally grown food and there are 97 farmers’ markets in Central Mass.

CENTRAL MASS GROWN’S MISSION IS TO PROMOTE THE PURCHASE OF LOCAL AGRICULTURAL PRODUCTS AND TO 
FOSTER EDUCATION ABOUT ITS BENEFITS TO HEALTH, COMMUNITIES, THE ECONOMY, AND THE ENVIRONMENT. 

In six short months, Central Mass Grown has:

»  86 farms, nurseries, and growing centers; 18 restaurants, retailers, and caterers; 4 producers, distributors, and 
wholesalers; 13 institutions, organizations, and community partners; and 31 community supporters. 

»  Developed a board of 15 and developed and adopted a set of bylaws.

»  Published its first directory (2015 Food Product Guide).

»  Hosted its first annual meeting attended by 100 members and supporters.

»  Attracted over 600 likes on Facebook and over 138 Twitter followers.

»  Developed a website complete with member listing, calendar of events, and resource listing.

»  Developed working relationships with local, regional, and statewide partners.

»  Participated in local, regional, and statewide conferences and workshops.

ISLAND GROWN INITIATIVE (IGI) | MARTHA’S VINEYARD  
& DUKES COUNTY
»  Our region has 42 farms stewarding over 900 acres of land.

»  The market value of ag products sold is $3.5 million with $1 million in direct sales.

ISLAND GROWN INITIATIVE WORKS TO ENCOURAGE AND SUPPORT A RESILIENT  
LOCAL FOOD SYSTEM ON MARTHA’S VINEYARD.

In 2014 Island Grown Initiative:

»  Island Grown Farm Program continued to build and develop new hydroponic production systems, adding new crops 
such as tomatoes, ginger, and strawberries and introduced rainbow trout into a new aquaponics system. Hosted 
two interns from the University of Massachusetts, opened a community garden space, and developed a concept 
plan for an island food hub at IGF Thimble Farm.

»  Island Grown Gleaning Program harvested and donated more than 25,000 pounds of fresh produce to senior 
citizens, school children, and islanders in need, with the help of dedicated volunteers and staff.

»  Island Grown Poultry Program processed over 4,000 birds for island farms and backyard growers.

»  Island Grown Schools expanded programming, in the Vineyard’s farm to school program, to provide Harvest of the 
Month tastings of locally grown food to all seven public schools and seven preschools, serving over 2,400 children, 
almost every school aged child from 2-18 years old on the island. Started a local seed saving library and developed 
a year round Farm Project program aimed at engaging high school students in food justice and food production on 
Martha’s Vineyard.
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SINCE THE ORIGINAL FUNDING, THE BUY 
LOCAL PARTNERSHIP HAS GROWN continued

SUSTAINABLE BUSINESS NETWORK  
OF MASSACHUSETTS (SBN): 
GREATER BOSTON AREA 

Working with consumers and commercial buyers to support local farms. 

SBN’S BOSTON LOCAL FOOD PROGRAM IS ALL ABOUT GROWING A SUSTAINABLE  
LOCAL FOOD SYSTEM WITH A GOAL TO PROVIDE HEALTHY LOCAL FOOD FOR ALL.

»  Organize the New England region’s premier food event connecting eaters with farmers and local food producers. 
SBN’s Boston Local Food Festival attracts over 120 local food vendors (farmers, specialty producers, restaurants, 
exhibitors, and more) and more than 30,000-40,000 eaters in the Greater Boston area. Boston Local Food 
Festival generated more than 5 million gross impressions with media and was named one of Boston’s ‘Best of the 
New’ events by the Boston Globe in 2010. 

»  Hosted four highly successful Buy Local Trade Shows to date. These Local Food Trade Shows are designed to 
facilitate connections and stimulate business relationships between producers and wholesale buyers of local food 
including restaurants, retail, schools, hotels, hospitals, non-profits, and more. One hundred percent of participants 
made meaningful business connections at these events. The trade shows engage over 60 local food producers and 
nearly 200 local buyers annually.

»  Organize semi-annual Local Craft Brewfests featuring local beer, cider, mead, wine, and craft soda brewers, with an 
emphasis on local brews utilizing local ingredients. Draw over 2,500 participants annually. 
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SINCE THE ORIGINAL FUNDING, THE BUY 
LOCAL PARTNERSHIP HAS GROWN continued

SUSTAINABLE NANTUCKET | NANTUCKET ISLAND
»  Our region has 8 farms stewarding over 200 acres of land.

»  The market value of ag products sold is $1.6 million with $651,000 in direct sales.

SUSTAINABLE NANTUCKET IS CULTIVATING A HEALTHY NANTUCKET BY BUILDING A MORE  
LOCALLY-BASED AND SELF-RELIANT FOOD SYSTEM ON-ISLAND, and A STRONG LOCAL ECONOMY.

»  2014 marked the 8th annual Sustainable Nantucket Farmers and Artisans Market with  
60 vendors and over 38,000 visitors. In 2014 we offered double dollars to SNAP participants,  
and also hosted chef demos utilizing Market produce, and offered fresh, local fin-fish at the  
Market for the first time.

»  Our Farm to School program debuted an After-School In the Garden program, hosted Family Garden Weekend 
Workshops, and premiered a Harvest Dinner and other activities to celebrate Farm to School month in October.  
We worked with over 600 students in school gardens and classrooms and gleaned over 750 lbs of local food for 
school lunches.  

»  Supported beginning farmers with an agricultural apprenticeship initiative and workshops. 

»  Worked with the Nantucket Islands Land Bank to research appropriate agricultural land for an educational 
community farm site, and, in late August, the concept and use of a two acre parcel at 168 Hummock Pond Road 
was approved. Recruited beginning growers and began developing the educational and policy framework for a new 
Community Farm Institute program. 

»  Awarded our NantucketGrown™ brand to over 25 food service providers on the island. Published 4th annual 
NantucketGrown™ magazine.

»  Held the 6th annual NantucketGrown™ Dinner Series, pairing local food and the island’s chefs. Over 200  
people attended.

With your support, Buy Local campaigns are impacting  
consumer awareness and farm profitability statewide! 

Please support language and funds for  
Buy Local Campaigns in FY2016. 

For additional information, contact Kelly Coleman: 
kelly@buylocalfood.org | 413-665-7100

Thank you!


